
THE ART OF WRITING AN EPIC BLOG

Some people love it, some people hate it. Blogging can be like pulling teeth for those who 
don’t get their ‘kicks’ from writing. In an answer to those who cringe just thinking about 
where to start writing I have created this basic step by step piece. The aim is to help those 
of you who really do not enjoy keeping up with your blog posts, and for those who feel like 
they have dived into the deep end and can’t find the edge.

So, what is a blog? 
Wikipedia tells me that a blog is “a regularly updated website or web page, typically one 
run by an individual or small group, that is written in an informal or conversational style.” 

If you are writing a blog for your own business, or for your employer it is vital that you try to 
sink your teeth into it. Take a deep breath, commit to the topic and share your knowledge, 
research and ideas. Blogs are very popular and also a very important way to drum up 
more business.

PLAN

The first step is to plan. Plan, plan, plan. Pick your topic, and plan (incase you missed 
that). It can be really difficult to select a topic sometimes. I personally often think of a topic 
while I am out for a run, or after a conversation with someone who was interested in what I 
had to say, or if I read an article somewhere and want to delve further into it. 

Chances are if you are interested in it, then someone else will be, and especially if it 
relates to your business in some 
way. If you are not interested in 
what you are writing about, then 
the lack of enthusiasm will seek 
through the words on the page like 
slime, and your reader will loose 
interest, just as you have.

You may take a few days to start 
thinking of ideas, but once you 
start, you may find it difficult to 
stop. Ideally, take pen to paper and 
jot a few ideas down. The key is to 
have it mapped out at least in your 
head, so that you don’t sway off on 
a tangent. There is nothing worse 
than starting to read a blog and 
then finding that the author was on 
some soul searching mission and 
you end up miles from where you thought the information was taking you.

OUTLINE

Creating your outline doesn’t need to be too detailed.  Write your topic down, draw a circle 
around it and create some side subjects or points that you would like to cover. 



Writing down the basic facts that you plan to cover and in what order. If you can add some 
basic details to each section in bullet points then this will help to keep you on track when it 
comes to writing your actual blog, without diverting off track.

RESEARCH

That’s right! You are not expected to know about everything you write about. My career is 
in writing for others - I just finished a website for a garden centre - truth be told, I don’t 
know the first thing about flowers, in fact all I do know is that they give me hay fever! 
Moral of the story is that you must research your topic, yes just like in school…it is time to 
research and extract relevant information. Of course don’t take anything word for word, 
you must read, understand and interpret the facts and then write them in your own style, or 
the tone of the brand you are working for. No one likes plagiarism, especially not Google!

If you are generally a curious person then researching for your job turns a dull day into a 
much more exciting one. Researching the travel industry, places to visit, how snow tyres 
work, learning about the real estate industry, researching health and wellbeing, learning 
about ideas and concepts that you may not otherwise have ever stumbled across. 
Understanding them and turning them into your own words is rather liberating. Just think 
about how much more interesting your dinner conversations will be.

CHECK YOUR INFORMATION IS CORRECT

Approach every online reading with skepticism and question everything until you are 
certain your information is solid. If you are relying on third-party information to write your 
post make sure this information is coming from respected and authoritative sources. 
preeminent industry experts, heavily cited research papers, government websites and 
official associations are good examples. 
Your credibility, and professionalism will take a huge plunge if you start writing incorrect 
facts, all readers will be all to keen to jump over your mistakes.

If you do mess up, be sure to amend your mistakes and edit them fast.

S.E.X

Pretty sure I have your attention now! S.E.X in my mind is the basic foundation of writing. 
No physicality involved here, sorry. SEX is an acronym for:

S - Statement
E - Explanation
X - Example.

With every paragraph, state your claim, explain it further and where applicable and 
necessary, offer your example. e.g “Did you know that standing desks are better for your 
health? Many studies show that sitting down all day is restricts blood circulation, increases 
lethargy, sleepiness, hip and back pain and creates less productivity in workers. 
Employees were interviewed after using standing desks for a week and said they were 
finding themselves to be more efficient, their hip tightness had eased, they were less tired 



at the desk and had an overall feeling of better health and alertness. Employers said 
productivity was up and they would be providing all staff with sit/stand desks.”

The statement was made (in question form), the explanation was given, and finally an 
example of real life workers was also given. 
If you can remember S.E.X your blogs will be to the point and informative in a productive, 
professional manner.

HEADINGS

I often select my heading after I have written my article or blog post. Everyone has a 
different idea about selecting a headline. Some like to lure people in (clickbait) with a 
completely ‘out there’ heading that doesn’t really cover half of the topic in the article, where 
as some like to cut straight to the chase and be honest.
e.g  
1. Have the best day at work on a blog writing day
2. How to research and write your blog

The choice is yours. Which one would you rather read?

Select your heading strategy based on the business tone that you are writing for. Use your 
creativity and professionalism to establish the best headline. Think about your audience, 
what would appeal to them. 
Using the ‘How to’ approach at the beginning is popular and proven successful, people 
love a good ‘How to’ article. This does however eliminate a lot of potential readers as if 
they are not interested in ‘how to’ do that particular process then their readership has 
gone. There are also ALOT of these nowadays, so if you want to stand out from the crowd 
you may need to be a little more creative.

Writing a question in your headline is another popular technique “paleo or mediterranean 
diet, which one will work best for you?” or “running or walking, which one really burns fat?” 
If you choose to ask a question in your heading make sure it is one that your audience is 
genuinely interested in. 

The best way to approach headings will be to experiment with your niche audience.

WRITING THE ACTUAL BLOG

My best approach is to sit down (or stand up if you have a standing desk!) and jump right 
in. The blog isn't going to write itself and you need to start somewhere. I try to find a 
window of time where I will not be interrupted, where I will be able to write as much as 
possible in one go. I find I get my ‘writers flow’ on and just want to finish the article. I have 
my research, my bullet points and I just write. I will then SAVE it, and come back to it later 
that day or the next day to edit and read it from a new perspective. 

Never ‘post’ the blog immediately, always run your fresh eyes over it to check for grammar, 
spelling and general ‘sense making’ editing. 

When you come back to editing it, make sure you have not repeated any phrases or words 
too many times. No one likes repetition.



Often reading your blog aloud helps 
with editing. It takes the article out of 
your head and you become aware as 
to how the reader may interpret your 
writing. If you struggle to get through 
a sentence then your reader will too. 
This technique really helps with the 
flow.

Asking someone else to read  your 
work before you publish it is a great 
idea. Make sure they provide honest 
feedback. Don’t be afraid to ask them 
to check it, this just re-iterates your 
professionalism and drive to have 
your work perfect.

VISUAL EFFECTS

Think about the images you are going to use. Everything in this world is based on the 
‘visual’ now, so it is important to have some great images for your post. Don’t go crazy and 
put too many images up, as people don’t want to have to keep scrolling down and down 
the page past images just to read the post. If the images are relevant them place them in 
accordingly. 

Usually a smaller image is better throughout the text, to add a sense of information or to 
convey a certain emotion. A great image in the header of the website where the blog is to 
be posted is of killer importance and I recommend subscribing to an image gallery and 
downloading their professional images. The last thing you want is an email from someone 
who did not want to share their image, asking for compensation. 

If you use a reputable image gallery, you may have to pay $1 or $2 per image, but at least 
it’s yours to use as often as you need, and you are not going to upset anyone. 

Make sure your text is formatted correctly, and look stylish, and is easy to read. There is 
nothing worse than a mixture of fonts and formats throughout a blog. It is distracting and 
stops the flow of the article. It is enough to turn a reader away as the article becomes 
confusing. People do not have the time online to scroll through a lengthy article, so keep it 
fresh and informative with your effective imagery.

Online writing is so different to print writing. The digital world is fast, hard hitting and 
people are in a rush. Instead of trying to find the right words to explain the numbers, or if 
you are trying to get your marketing point across why not try using a graph, chart, diagram 
or image to share the idea. It helps share the gist of your article a lot faster and keeps the 
audience engaged.

PARAGRAPHS AND SENTENCES

Keep your sentences short. Paragraphs shorter.



Key rule, if it is too long winded, no one will read the whole thing. You want to make the 
readers job a lot easier. Short and sweet. If you don’t think it should be there, then it 
generally shouldn’t.
Cut to the chase and move on. Your readers will appreciate it.

If you have used the right words then being succinct isn’t a bad thing, it’s good.

Now, before I start to waffle, I will send you off to create your masterpieces.

Have fun, 

Jess.


